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( .@ Attendee Feedback

Top motivations for attending were
* Desire to see how racehorses are cared for
* Desire to find out about racing

Most enjoyable elements of the

of attendees learned more open days
about racehorse * Seeing the racehorses up close

care after their open * Seeing how well racehorses are cared for
day visit * Meeting the stable staff

of attendees were
of attendees said that they had a 28 » NON-CORE FANS

“positive impression of racing” % broken down into Casual 15%,
having attended an open day Social 4%, None 9%

*From post event survey respondents
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045 Ambassadors
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8 x vlogs
2 x Tik Tok 10 + retweets

. Total reach

~ (] [ ]
Horse Physio | Preparing the Racehorse Horse Fitness: How to get a racehorse OVQI‘ 3 m I I I |° n
| 530,000 fit after a holiday | 479,000

Chris Hughes Red Shepherdess
2 million followers 70.3K followers




